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Challenges and Opportunities:
The EU Organic Market
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Ambitious targets of the F2F strategy
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The World of Organic Agriculture 2022
www.organic-world.net

>The 23rd edition of «The World of Organic Agriculturey,

was published by FiBL and IFOAM — Organics
International in February 2022.

»Data tables and graphs

»Country and continent reports

»Markets, standards, policy support
THE WORLD OF
ORGANIC AGRICULTURE

»The book can be ordered or downloaded at (item
number |344): https://www.fibl.org/en/shop-en

BIOFACH COopP
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No «one size fits all» - differences between countries

gap to 25%
organic target
» 0.34
6.33
12.32
[ 18.31
24.54

Missing
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Organic Agriculture Worldwide 2020

Organic Farmland

Organic Producers

Organic Market

Organic farmland in
million hectares

@ Growth 2019/2020
@ Countries with organic farming

The number of organic producers
is increasing

Organic
farmers

From 2019

The global market is growing and
consumer demand is increasing

Over Global organic food
market in billion

euros

120.

Land in million hectares
Top 3 countries

Argentina . 4M
Uruguay I kil

Source: FiBL survey based on national sources

© 2022

Number of producers
Top 3 countries

Ethiapia . 219'566
Tanzania I 148607

Mare information: www.organic-worldnet - statisties fiblorg

FiBL
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Market in billion euros
Top 3 countries

49.5
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Germany 15.0

France 27

Market growth in percent
Top 3 countries

Canada 261

China 230

Germany 223



Organic Agriculture in the European Union 2020

Organic Farmland Organic Producers

Organic Market

The number of organic producers
is increasing

Organic
producers

349'499

O O

Organic farmland in
million hectares

@ Growth 2019/2020
@ Organic share of total farmland

Organic
processors

The European Union market
is growing

European Union’s organic retail
sales in billion euros

@ Per capita spending in euros
@ Organic market growth

44.8

Land in million hectares
Top 3 countries

Number of producers
Top 3 countries

France 71"590

25M Iealy

Spain 2.4M France 53155

Iealy 44493

2.1M Epain

Source: FiBL survey based on national sources
© 2022

Mere infermation: www arganic-woarkdnet - statistics. ibl.org

FiBL
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Market in billion euros
Top 3 countries
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Market growth in percent
Top 3 countries

Germany 113

Austria 180

Ireland 162



EUROPE: ORGANIC FARMLAND 2020

Europe

17.1M

hectares

More than half of Eurcpe’s
arganic agricultural land is in
four countries.

lealy —

Spain

Distribution of organic agricultural
land by country 2020,

www.fibl.org

FiBL

Other

The country with the largest
organic agricultural area is France,
followed by Spain and ltaly,

3.4%

of the Eurcpe’s
farmland is organic

|5 countries have 10% or more
of their agricultural land under
organic management.

iy M iy kgl

Hectares (M®millions)

The five countries with the largest
areas of organic agriculeural land
2020

wwwfibl.org

The five countries with more
than 10% of organic agricultural
land 2020,

3.7%

growth
since 2019

In 2020, nearly 0.7 million
hectares more were reported
compared with 2019,

1EM
&M

14M

millicn hasctares)

1zM
oM

ar

6H/

4M
000 005 2000 W15 2020

‘Organic area in hectares (M

Growth of the organic agriculcural
land 2000-2020,

Source: FIBL 2022 www,organic-world.net - statistics. fibl.org



EUROPE: ORGANIC RETAIL SALES 2020

Europe
almost

52bn €

The Eurcpean Union (44.8
billion €) is the second largest
single market after the US
(49.5 billion €) and China (10.2
billion €). By region, North
America has the lead (53.7
billion €), followed by Europe
{32.0 billion €) and Asia (12.5
billion €).

China —,
France
Li5a
Germany

Crthars —

Distribution of retail sales by
country 2020,

www.fibl.org

FiBL

Germany

|5bn €

The European countries with
the largest markets for organic
food are Germany (15 billion
€}, France (12.7 billion €), ltaly
(3.9 billion €) and Switzerland
(3.6 billion €).

o 5000 1000

Retail sales in million Euros

The five countries with the largest
markets for organic food in 2020,

wwwfibl.org

418 €

is spent per
person in
Switzerland

Switzerland has the highest per
capita consumption worldwide,
followed by Denmark,
Luxembourg, Austria and
Sweden.

-~
Ausaria -
e [N

0E 500 €
Ewros

The five countries with the highest
per capita consumption 2020.

13.0%

of the
food market in
Denmark is
organic

The highest organic share of the
rotal market is in Denmark,
followed by Austria,
Switzerland, Luxembourg and
Sweden,

-
s [
vt [

0% 10%
Market share in percent

The five countries with the highest organic
shares of the total market in 2020,

Source: FiBL 2022 www.organic-world.net - statistics.fiblorg



Europe and the European Union: Growth of organic retail
sales 2000 - 2020

Source: FiBL-AMI surveys 2001-2022
60,000

52,000

50,000

40,000

30,000
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20,000

10,112 1.p=0

10,000 7 037
71915 81848

5,558

0
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—+ European Union  Europe
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Top 10 organic markets 2019 and 2020

Source: FIBL AMI survey 2022
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The ten countries with largest organic market growth

2020

Source: FIBL-AMI-survey 2022

Canada 26.1

China
Germany
Australia

Switzerland

W 2020
2019

Austria
Ireland
Belgium
Denmark

USA

0.0 5.0 10.0 15.0 20.0 25.0 30.0
Market growth 2019/2020 in %
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Europe: Growth of marketing channels for organic

products 2018 - 2020 in selected countries

Source: Austria: AMA Marketing, Denmark: Organic Denmark/LV, France: Agence Bio,
Germany: Arbeitskreis Biomarkt, Italy: AssoBio/Nomisma, Switzerland: Bio Suisse.
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Market growth rates 2019,2020 and 2021 compared
Source: FIBL-AMI survey 2022
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Organic retail sales shares of 3 main
categories in different EU countries

Sweden | e
Spain |
I

Netherlands *
Italy Eggs
GEE .
Germany | —— u Vegetables
France |
. B Fruit
Finland e
Austria | w—
0 5 10 15 20 25 30
Retail Share (%)
* Fruits and Vegetables
share
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2021 good Growth after extraordinary Growth in 2020 @

Consumer expenditure for organic food and beverages by place of purchase, Germany,
in Billion EUR (excluding out of home consumption)

+58% 15.87
14.99 w
- 241

e “f"g

12.26

Total

Other places of purchase
bakery, butchery, green-
grocers,streetmarkets, farm shops,
online, health food shops, others

Natural Food stores

incl. farm shops with more than .
50.000 € purchases of traded goods

Supermarkets/Discounts
incl. Drugstores

984 10.34 1091

+91

2016 2017 2018 2019 2020 2021

FiBI- www.fibl.org



Decreasing retail turnover - also for conventional food| @

Change of retail turnover with fresh food* - organic and total food, by place of
purchase, in %, Jan-June 2022 vs. Jan-June 2021

Organic All Food and Beverages

Total -4

1.5

Super-, Hypermarkets

Discounts

Natuarl Food stores

Other

* Meat, Meat Products, Poultry, Eggs, fresh Fruit, fresh Vegetables, Potatoes, Cheese, Bread, Milk and milk products including
Butter, Soja- and other plant based Milk substitutes, Oil, Flour etc..

© AMI 2022/0L-895 | AMI-informiert.de Source: AMI-Analyse nach GfK-Haushaltspanel

FiBI- wwwfibl.org



No «one size fits all» - differences between crops

Average 25%
of all crops Target

Dry pulses and protein crops
Olives

Vegetables

Grapes

Cereals

Oilseeds

Root crops

0% 5% 10% 5% 20% 25%

Share of organic

FiBI- wwwfibl.org
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Organic Vegetables

Development of EU organic area 2004-2019
Source: FIBL-IFOAM-SOEL-Surveys 2004-2020
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Organic Fruits of Temperate Climate Zones

Development of EU organic area 2004-2019
Source: FiBL-IFOAM-SOEL-Surweys 2004-2020

350,000 - 250
300,000
, 200 o o Area
@ 250,000 b
g 200,000 15.0 % e Area required
(3]
2 150,000 10.0 'E Share
100,000 22
50,000 200
0 00
. . Temperate fruit, fresh or
Tem peratg fruit: Top 5 countries 2019 dried: Main exporters to EU
Source: FIBL survey 2020 2019 (Mt)

ltaly
France
Poland

Gemany

Spain

0 5000 10,000 15,000 20,000 25,000 30,000

Hectares

FiBI- wwwfibl.org



Organic Grapes

Development EU organic area 2004-2019
Source: FiBL-IFOAM-SOEL-Surveys 2004-2020
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Organic Olives

Development of EU organic area 2004-2019
Source: FIBLAIFOAM-SOEL-Survweys 2004-2020
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European Union: Organic agri-food imports development
2018 - 2020

Source: Traces/European Commission
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European Union: Main product categories of EU organic
agri-food imports 2020

Source: Traces/European Commission 2021

Fruit, tropical and subtropical 750,414
Vegetable and animal oils and fats 339,949
Oilseeds 259,164
sugar | 225716
Cereals 197,167
Fruit, berries and nuts - 160,082

Coffee - 130,029

Grain mill products - 120,603
Cocoa - 76,029

Fruits and vegetables, processed - 60,859
0.0M 0.2M 0.4M 0.6M 0.8M 1.0M

Metric tons (M=millions)
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Price Premium Dynamics: Eggs (PL)
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Figure 7. Price premiums for organic eggs on the Polish market in the analyzed period.

FiBI. Source: Pawlewic, 2020
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Price Premium Dynamics : Almonds (ES)

Evolucion del precio de la almendra en la lonja de Albacete
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European Union: Growth of organic area and retail

sales 2000-2020 compared
Source; FIBL-AMI surveys 2006-2022
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Challenges and Opportunities:
Organic Inputs in the EU
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European Input List

European Q
Input List

EU LIST - SEARCH NATIONAL LISTS SUBMIT PRODUCTS BACKGROUND SITE INFORMATION
~ e - -y -
. : i %
< R »

. - ® .
e Il’ﬁrmat‘_ n for farmers' '
»
“ i \ \,«

L4

" READ MORE

https://www.inputs.eu/

FiBI- wwwfibl.org


https://www.inputs.eu/

European Input List

Private label _- [ Private } [ Private } [ Private }
requirements label A label B label C

National .
ationa [ National laws

requirements

-

Basic
requirements

-
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European Input List

® Germany ® Switzerland ® Austria ® The Netherlands ® Croatia

20%0
1269
1088
596
616
a1 457
289 283
122 136
n $2 45 7 n
= H i B - =

1951

i
3
]
Fertilizers, composts, soils Plant protection products,  Plant strengtheners Products for cleaning, Products for parasite Feed
and technical materials beneficials and related disinfection and hygiene control
products Product catagories

FiBI- wwwfibl.org



Challenges and Opportunities:
Organic Breeding in the EU

FiBI- www.fibl.org
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FiBL

Plant material for organic agriculture (OA)

F 555953338

&

2010 2020 2030 2040 2050 2060 2070

B  organically bred cultivars
conventional bred, propagated under organic conditions
O conventionally bred & propagated, but without seed treatment

https://www.liveseed.eu/

wwwfibl.org



Organic Breeding — Organic Seeds databases
X B

Quick search Category search Supplier search My Account
Crop Choose category e | Supplier Username
Variety Show all suppliers ErssTon

Forgotten password?

Welcome to OrganicXseeds Ireland, the official
Irish database of organic seed availability

This database is a requirement of EU Regulation (EC) No. 834/2007 and 889/2008
which regulates the use of seeds and seed potatoes in organic farming. The
database is funded by The Department of Agriculture, Food and the Marine and
managed by the Soil Association, working in partnership with FiBL.

New to organicXseeds?

How To Register

)
» -~
@
:'\*ds‘ Interface to:
A
LIVESEED X (vt o)
Welcome to the European database for organic seeds Login
|Jse'r|ame |
¢’ Language successfully changed |Pass.'_::: 5 |
Forgotten password
Objectives of the European router database
. . : Home
The European database for organic seed has been developed within tne EUproect - iN@NCing through LIVESEED _ _ _
LIVESEED. Its objective is to create more transparency for the EU member states and  contact: FiBL Germany + Search for organic seed supplier
for seed suppliers regarding available offers of organic seeds, and to increase the » Reqgister as organic seed supplier
supply of organic seed in the EU member states and Switzerland. Tel. +49 69 713769975 seedsdorganic@fibl.org

The national databases, however, will continue to be the basis for farmers to check the [N £ase you experience any difficulties regarding the use
availability of organic seeds and to apply for derogations when necessary. The of the website. please confact us

https://www.organicxseeds.com/international/countryselect

FiBI- www.fibl.org



Organic Breeding - ECO-PB

ABOUT ECO-PB MEMBERS RESOURCES

F_—

ECO-PB >> About ECO-PB

About ECO-PB

OBJECTIVES

The European Consortium for Organic Plant Breeding (ECO-PB) was founded in 2001 with the aim of
promoting organic plant breeding and building up an independent expertise. As a non-profit

FiBI- wwwfibl.org



Challenges and Opportunities:
The Digitalization of Organic farming
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Digital skills for farmers

Non-routine intensity
1

killed agricultural, forestry

. . Managers
and fishery workers Technicians and associate /_ g

professionals

08 F
Craft and related trades
workers

‘/— Professionals

06 #— Services and sales workers L
) Clencal support workers

and assemblers

‘ Plant and machine operators
04

Elementary occupations

02

0 0.2 04 0.6 0.8 1
OECD (2019), OECD Skills Outlook 2019- Thriving in a Digital World, htips://doi_org/10.1787/df80bc12-en. ICT intensity

o
F [ B L wwwfibl.org |9 September 2022 40



Digital skills for farmers

Farmers need cross-cutting skills to benefit from digital
technologies:

* Cognitive and analytical skills

* Basic ICT skills

* Awareness and trust on digital tools for support
decision-making

* Navigating internet safely

e Softs skill

e
FIBL www.fibl.org 19 September 2022 41



Digital opportunities for farmers

Digital technologies for Farmers:
* Mobile devices for access to management and advisory services
* Integrated digital farm (e.g. in-field sensors, farm machinery, loT)

* Access to knowledge sharing platforms, including vocational
training

Interaction with governments and businesses in value chains:

 Digital services (e.g. payment services)

* Access to information (e.g. product prices and standards)

e
FIBL www.fibl.org 19 September 2022 42



EU Agricultural Digitalization Framework

CAP Article 6.1.b) enhance market orientation and increase competitiveness, including
greater focus on research, technology and digitalisation;

FiBI- wwwfibl.org



Thank You

e
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Contact

FiBL Europe

Rue de la Presse 4
1000 Bruselas

Belgica

mobile: +32483516-83 |

miguel.deporras@fibl.org

info.europe@fibl.org
http://www.fibl.org/en/fibl-

europe-€en

FiBI- www.fibl.org
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