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EBU members: Advertising income



PSB Specific national advertising rules

No advertising in: UK (BBC), B Flemish (VRT), SE (SVT), 
DK (DR), FI (YLE), Lithuania (LTV 2) Estonia (Eesti 
T l i i ) RTVE (S i )Televisioon), RTVE (Spain) 

Restrictive rules:Restrictive rules:



PSB and their remit – children’s 
programmes 

• Fight against Obesity and support of a healthy lifestyle is part of the 
i l ibilit f b d tsocial responsibility of broadcasters 

• Codes of conduct for commercial communication are only part of the 
story

• Quality children’s programmes are part of the PSB’s missiony p g p



TV and radio programmes and online 
services 

Children are going online at ever younger ages –
the average age of first internet use is seven in Swedenthe average age of first internet use is seven in Sweden 
and eight in several other Northern countries 

Across all countries one third of 9-10 year olds whoAcross all countries, one third of 9-10 year olds who 
use the internet go online daily, 
77% of 15-16 year olds

A comprehensive approach is needed: programmes 
and services for parents and children on TV (and 

di ) d liradio) and online 
– children want to have fun!



Health in Europe

Initiative of cooperation among EBU members, comprising an 
exchange of TV programmes, animations and online content.exchange of TV programmes, animations and online content. 
Health in Europe received funding from the European Union 
within the frame of the Public Health Programme

Stories are offered free of rights to participating 
organisations. The bank of items is renewed continuously.

Two series of TV documentaries, produced by a consortium 
of public service broadcasters around Europe 



Health in Europe

A series of short provocative animated films to tickle 
the interest around different public health issuesthe interest around different public health issues 

a series of radio documentaries produced by public 
service broadcasters around Europeservice broadcasters around Europe 

a series of flash animations for publication on 
websites of participating organizationswebsites of participating organizations 

a network of professionals working on health 
imagazines 



Health in Europe
Europe = XXL

documentary on obesity, with an accent on child 
obesity, produced by ARD/BR Bayerischer Rundfunkobesity, produced by ARD/BR Bayerischer Rundfunk



Health in Europe : 
Animation :  « Junk Food », produced by RTV Slovenia







ZDF Ti i f l h lZDF Tivi : forum on alcohol



BBC : CBeebies I can cookBBC : CBeebies – I can cook

I Can Cook teaches children to how to grow it, cook 
it and eat it and discover the magic of the full cycle 
of food.



CBBC: Junior Masterchef

Based on the successful MasterChef, children, aged 
between nine- and 12-years-old, must show realbetween nine and 12 years old, must show real 
passion, enthusiasm and potential as they bid to 
become the first ever Junior MasterChef. 



SVT : Överraskningens

A professional cook teaches children how to 
prepare a meal



Petit creux

104 x 1' series for stimulating children to eat 
healthy food. ERT Greece will broadcast it shortlyhealthy food. ERT Greece will broadcast it shortly

www.petitcreux.tv


